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Which one is the Audivox sales veep? 


No, not the man of distinction at the right. He’s manager 
of the local hearing aid office, standing by while the 
national veep takes over. The man you're looking for is 
that fellow in his shirtsleeves — the one doing the fitting 
— because: for Bob Alexander, our Vice President in 
Charge of Sales, such practical matters as fitting and 
testing are natural, familiar activities. 


Sure, you find quite a few vice presidents who've spent 
six months or a year “in the field” — but how often do 
you find one who’s spent over twenty three years in it 


. . worked for a hearing aid consultant in San Diego . 


Learn the advantages of an Avdivox franchise. if you are interested in 
selling America's most respected hearing aid in your community, write us 
today. Perhaps we can welcome you to the Audivox family of dealers. 


©1959 AUDIVOX, INC, 


had his own distributorship in Milwaukee . . . spent 
several years as a branch and divisional manager in 
Minneapolis . . . and been a distributor in charge of the 


entire state of Florida and all of Southern Georgia? 


When you do find a man with this sort of experience, 
you've got a man who truly understands hearing prob- 
lems, knows how to tackle them the practical way, and 
sees to it that Audivox customers get the hearing aids 
that are right for their individual hearing losses. Good 
hearing always comes first with Bob Alexander, the 
Audivox Sales Veep. 


AUCGIVOX nearine aps 


Successor to the Wesfern Electric Hearing Aid Division 


Audivox Hearing Aids are licensed under patents of the American Telephone 
and Telegraph Company, and Bell Telephone Laboratories, Incorporated. 


Home offices and Main Piant 123 Worcester Street, Boston 18. KEnmore 6-6207. 
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audiologist, the hearing aid audiologist, and oth- 
ers interested in the field of hearing and audio- 
logy, authoritative articles, papers and data 
concerned with research, techniques, education 
and new developments in the field of treating 
and assisting the hard of hearing. Ccl- 
BEL is dedicated to the goal of rapport among 
all those concerned with the hard of hearing 
so that mutual and overlapping problems may 
be recognized and outstanding ideas, skills, 
end Le amc be shared for the greater bene- 
fit of all. 
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The Provident’ Page 


On Meetings 


In May, the Board of Governors held its spring 


. meeting in Chicago, at the same hotel -- the LaSalle 
-- where the Annual Meeting will be held this 

. October 6th, 7th, and 8th. 

e Needless to say, we spent a bit of time dis- 
cussing the Annual Meeting with Chairman Stan 

. Foster, who is arranging an excellent program -- 


one that will be both informative and entertaining. 


(By the way, Stan asked me to make a special 


e point of emphasizing that everyone is eligible to 
attend the Annual Meeting -- non-members, as well as 

° members. ) 

° At the May meeting, the Board also adopted a 
formal policy regarding meetings in general. The 

° Board stated officially that "the Society of Hearing 
Aid Audiologists is vitally interested in encour- 

. aging its members to meet together as often as 
possible in local and regional meetings. Such 

* meetings play a valuable part in bringing members 
into direct personal contact for exchange of ideas, 

° for educational activities, and for building 


personal friendships." 









In fact, plans 


committee to put it 


are now underway for a regional 


° meeting next spring to take place somewhere in the 
South. If you have any ideas or suggestions for 
+ this meeting, or if you'd like to serve on the 


on, please let us know. 


Sincerely, 


Nwmdh blo 
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At Tonemaster we have just completed installation of 
Denmark’s Bruel-Kjaer testing equipment, which is 
the newest and ultimate in acoustical measuring equip- 
ment. Recognized throughout the world as “the Cadil- 
lac of Testing Equipment.” The addition of our new 
Bruel-Kjaer laboratory will assure you precise and ex- 
act quality control of each component part as well as 
finished product. Tonemaster dealers can be absolutely 
sure that they are selling the best and most uniform 
product that can be made. Circuits can be “custom- 
tailored” to a given audiogram. Response curves on 
receivers, microphones or complete instruments are 
automatically recorded. Distortion can be measured in 
one-third octaves at each point throughout the range. 
The installation of this amazing new test equipment is 
just another in the forward steps of progress Tonemas- 
ter is developing in 1959. 





Hor is TONEMASTERS 
GUARANTEE OF SUPERIOR QUALITY 


HEARING AIDS! 





NATIONALLY ADVERTISED 
Magazines—The most extensive advertising in our his- 
tory is now in progress, leading off with the Saturday 
Evening Post. 

Television—Featured weekly on NBC Network with 
prominent local dealer mention made each week. 
Newspapers—Weekly schedules carried out at local 
market level mean high volume dealer sales. 


SEVERAL SELECTED TERRITORIES 

AVAILABLE ; 
Here is your opportunity to get in on Tonemaster vol- 
ume profits... the hearing aid company that revolu- 
tionized an industry in four years. We need outstand- 
ing dealers—just as you need an outstanding product 
to sell. Write us today. Let’s put the combination 
together for increased profits! 


Your inquiry is cordially invited. All communications 
will be held in strict confidence. 


MANUFACTURING COMPANY 


| 128 south MONROE « PEORIA, ILL. © PHONE 6-0871 
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Mos of the difficulties facing the 
otologist, the clinical audiologist and 
the hearing aid audiologist, in pre- 
scribing or fitting the proper instru- 
ment to a deafened patient, seem to 
me to have arisen from fundamental 
misconceptions on the part of each to 
the problems of the other. These mis- 
understandings over the years have 
tended to react to the disadvantage of 
each and to the deafened person seek- 
ing help. 


Yet, during the past 20 years, we 
have seen the otologist, as described 
by Dr. Myers, develop new techniques 
such as the fenestration operation 
and the stapes mobilization, which 
represent two of the greatest feats 
in modern ear surgery, and have led 
indirectly te several other notable ad- 
vances in this field of medicine. We 
have seen the clinical audiologists, as 
described by Dr. Winchester, make 
their contributions to auditory re- 
habilitation and hearing test pro- 
cedures by the development of the 
psychogalvanic skin test, the Doer- 
fler Stewart test, the social adequacy 
index, and the controlled speech 
evaluator—to name just a few which 
had at least their beginnings among 
clinic personnel. 


INDUSTRY GROWTH 


We have seen the hearing aid in- 
dustry grow to a point where we are 
now rehabilitating over a quarter of 
a million hard of hearing people a 
year by being the first to use tran- 
sistors commercially, and miniatur- 
izing hearing aids to a point where 
they are cosmetically acceptable to 
most people needing help—plus offer- 
ing high fidelity sound reproduction 
either monaurally or binaurally. 

In any field where scientific and 
technological advancement has pro- 
ceeded so rapidly, certain misunder- 
standings and misconceptions were 
bound to occur. However, through 
mutual understanding and respect 
for the opinions of each other, the 
otologist, the clinical audiologist 
and the hearing aid audiologist will 
make even greater contributions to 
the conquest of deafness in the 
years ahead. 


We members of the Society of Hear- 
ing Aid Audiologists are commercial 
salesmen, dispensing such items as 
audiometers, auditory training equip- 
ment, sound rooms, and individual 
hearing aids. We are businessmen 
who supply electronic tools to the doc- 
tor, the educator, and the clinical 
audiologist; and we are also dispens- 
ers of individual hearing aids to the 
general public. 


As members of this Society and in- 
tegral components of the hearing aid 
industry, we have had an outstanding 
opportunity to learn of new discov- 
eries and obtain first-hand informa- 


tion on all new developments in the 
entire field of human hearing. 


I am confident that I speak for 
all of us in this room when I say 
that we feel a profound responsibil- 
ity for the hearing aids of our 
users, and desire to sell service — 
not equipment. 


Our concept of hearing aid fitting 
follows the same approach to the 
hearing problem that is followed in 
every other field of science today: 
measurement, analysis, accurate 
knowledge, and planned action 


TRAINED TECHNICIANS 


No hard of hearing person today, 
whatever his means or hearing con- 
diton, need take upon his own 
shoulders the responsibility of fitting 
himself to’ a hearing aid. Instead, 
we, as trained technicians in medical 
acoustic electronics, will assume the 
responsibility of fitting a fine instru- 
ment to his individual needs, accord- 
ing to scientific principles, once the 
otologist has pronounced his hearing 
loss irreversible, and the clinical 
audiologist has evaluated his residual 
hearing. 

In order to do this job properly, 
we must: 


FIRST, have Measurement — repre- 
sented by a complete audiometric test 
by air, bone, and speech for percent- 
age of loss, acoustic pattern, degree 
of recruitment, or rate of loudness 
increase, and verbal tests for percep- 


tion by amplification. 

SECOND, we must have Analysis— 
represented by careful evaluation of 
our measurements to determine what 
degree of improvement can be 
achieved by the individual through 
proper use of a hearing aid selected 
to meet his specific problem. 

THIRD, we must have Accurate 
Knowledge, represented not only by 
training and experience in the art of 
medical acoustic electronics, but by a 
thorough understanding of the psy- 
chology of progressive deafness. 

FOURTH, we must have Planned Ac- 
tion, represented by fitting the proper 
hearing aid to compensate for the 
existing loss, both in power output 
and frequency response, and by sim- 
ple auditory training designed to 
help the afflicted individual receive 
maximum benefits from his instru- 
ment under a program conducive to 
thorough understanding of his par- 
ticular limitations with an instru- 
ment. 


This, I believe, represents the 
new concept of hearing aid audiol- 
ogy as opposed to flooding the 
streets with untrained door-to-door 
salesmen peddling hearing as you 
would vacuum cleaners, or having 
ribbon clerks in a department store 
sell hearing aids by the yard, in- 
stead of by the decibel. 


However, sometimes, in order to 
know where we are going, it is neces- 
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Why are Vicon instruments unique? 


Each Vicon instrument is individually calibrated and 
tested for quality. Individual performance specifications 
are sent to you with each instrument for verification and 
prescribing. 


How do you prescribe a Vicon? 


A Metricon test quickly presents you with an accu- 
rate prescription of what your client needs. This pre- 
scription can be matched with the performance specifi- 
cations supplied with each Vicon instrument. 


MODEL O€-22 is an 
internal receiver 
model. Superior 
where moderate 
gain is recommend- 
ed. 119 to 122 dec- 
ibels maximum out- 


THE METRICON defines the hearing prob- 
lem. It can be used for prescribing any 
hearing instrument, where the instrument 
performance specifications are known. It 
accurately measures and records what 
your client needs in terms of maximum 
pressure, gain in pressure and frequency 
response. With this information known, 
the correct hearing instrument can be 
scientifically selected to suit your client. 
Metricon price: $345. Send the coupon 
below for complete information. No obli- 
gation, of course! 


MODEL O€-88 with 
128+3 decibels maxi- 
mum output pressure 
actually outperforms 
many body-type instru- 
ments. External re- 
put pressure. ceiver. High gain, un- 
‘ surpassed clarity, vir- 
MORE MAST is on au- tually distortion-free. 
torhatic pressure limit- 
ing instrument, adjust- 
able from 108 to 136 
decibels. Output pres- 
sure is automatically 
controlled to keep loud 
sounds from exceeding 
the predetermined 
level — without distor- 
tion. Very loud sounds 
actually shut off the 
ee momentar- 
ily. 


ALL VICON INSTRUMENTS ARE PRESCRIPTION QUALITY. ALL INCLUDE 
COMPLETE SPECIFICATIONS. ALL ARE COMPETITIVELY PRICED. 


THE Vi C On INSTRUMENT COMPANY 


P. O. Box 2742-C, Colorado Springs 7, Colorado 
Phone: MElrose 5-3568 pe aes RT Pome SN aE nT 


THE Vic ON wstRUMENT COMPANY 
P. O. Box 2742-C, Colorado Springs 7. Colorado 


Gentlemen: Please send me complete information about Vicon Hearing | 
Instruments and a Vicon dealership. 


MODEL M-4 is intended 
for the enhancement of 
hearing in either “con- 
ductive” or “nerve 
loss” cases, where max- 
imum deliverable pres- 
sures from 133 to 140 
decibels are permissi- 
ble and desirable. 
Where a sound pres- 
MODEL M-6 is compara- sure tolerance problem 
ble to the M-4, except exists, the Vicon MA- 
that it is designed to 57 should be used. 
limit to a maximum 
output pressure of 123 
to 131 decibels. It 
makes available the 
same wide variety of 
frequency response set- 
tings obtainable with 
the M-4. 





MODEL S-1 is truly 
stereophonic — be- 
ing two complete 
instruments in one 
compact case. Inde- 
pendent adjustable 
frequency responses 
provide balanced 
hearing. The S-1 
gives your client 
“natural hearing” 
bringing him sounds 
of quality and depth. 











your client can... 














Listen andl rela | om | 
with a Vicon’ a ZONE STATE 4 
AUDECIBEL — JULY 1960 Tee IE ccc. ae a 





sary to know where we have been; so, 
before coming out here to Chicago, I 
reviewed some of the papers and ar- 
ticles in my files. 

Among them I found a paper that 
I was privileged to deliver about ten 
years ago at a meeting of the Trio- 
logical Society at the College of 
Physicians and Surgeons in Phila- 
delphia entitled “The Doctor and 
the Hearing Aid,” in which I pro- 
pounded five questions that I believed 
needed answering before the medical 
profession and the hearing aid in- 
dustry could together serve the best 
interests of the hard of hearing pub- 
lic. Those questions TEN YEARS AGO 
were: 

1. To what extent does the otolo- 
gist desire to participate in the fitt- 
ing of hearing aids? 

2. Is audiometric testing by air, 
bone, and live or recorded voice a 
desirable prerequisite to fitting with 
a hearing aid? 

3. If so, should such testing be 
done by the otologist, the hearing aid 
dealer, or by both? 

4, If the clinical audiologist or the 
otologist is going to advise the hear- 
ing handicapped individual in the 
purchase of a hearing aid, should 
he not be fully and completely con- 
versant with the response curves, db 
output, and acoustic gain of all in- 
struments as they become available, 
and of every possible combination of 
output, gain, and frequency response 
of the various makes? 

5. Shall it be the responsibility of 
the clinical audiologist, the hearing 
aid dealer, or the otologist to provide 
a period of advisement and training 
with each hearing aid fitting to fa- 
cilitate rehabilitation of residual 
sound memory and psychological re- 
adjustment? 

Can we say today that we have 
reached definite answers to those 
questions that are universally ac- 
ceptable to the otologist, the audiol- 
ogist and the hearing aid dealer? 

I don’t think so—but we have made 
some progress, and even a partial 
meeting of the minds on these ques- 
tions should clarify the individual 
responsibility of the physician, the 
audiologist, and the hearing aid 
dealer. 


‘HEARING AID EVALUATION’ 


As Dr. Winchester has indicated, 
no discussion of NEW CONCEPTS IN 
AUDIOLOGY AND OTOLOGY can avoid the 
knotty preblem of “Hearing Aid 
Evaluation.” As we all know, some 


of the most respected and renowned 
audiology centers in this country are 
considering eliminating hearing aid 
evaluation from the scope of activities 
entirely, and the Hearing Aid Indus- 
try Conference, composed of the 
foremost hearing aid manufacturers, 
is trying to hasten that happy day for 
all clinics by designing a so-called 
Master Hearing Aid which will en- 
able the clinician to select and test 
his subject on any or all possible 
hearing aid combinations, and to rec- 
ommend a specific type of frequency 
response and power output to his 
patient without recourse to a brand 
name. Several thousand dollars have 
been allocated to this project, and I 
have seen one of the first engineering 
models designed for this purpose. 


At the risk of oversimplification, 
may I say that the one great stum- 
bling block in establishing rapport 
between the allied professions and 
the hearing aid industry is “clin- 
ical hearing aid evaluation” that 
results in the commercial recom- 
mendation of what particular brand 
of hearing aid to buy. 


We in the hearing aid industry re- 
gard this as an invasion of our right 
to engage in free enterprise and a 
limitation of access to the hard of 
hearing public. 


We freely concede the right of the 
individual otologist in his private 
practice to recommend either the 
hearing aid dealer or the hearing aid 
of his choice to his patient. We do 
not concede the right of a clinical 
audiologist in a public institution 
such as a hospital, or a Community- 
Chest-supported “hearing aid clinic,” 
to make a specific recommendation of 
what make of hearing aid a given in- 
dividual should purchase. Please note 
that this does not include welfare or 
rehabilitation agencies issuing hear- 
ing aids at no cost to the user. 


INVOLVES POCKETBOOK 


Unfortunately, this particular dif- 
ference of opinion between clinical 
audiologists and hearing aid dealers 
involves the pocketbook of each, and 
there is no more sensitive part of the 
anatomy than a man’s pocketbook. 


Many clinical audiologists are em- 
ployed by large Speech and Hearing 
Centers in metropolitan hospitals, 
and hearing aid evaluation has be- 
come a minor and sometimes annoy- 
ing part of their duties, as they con- 
centrate more and more on different- 
ial diagnosis, research, and rehabili- 
tation. 








About the Speaker... 


A. P. “Tony” Mynders, Certified Hearing Aid Audiologist, is celebrating his 21st year 
in the hearing aid business. He’s past president of the Philadelphia Distributors 
Association and has served as a director of the International Hearing Aid Association. 
He’s a member of the Philadelphia Better Hearing Week Committee. | 
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However, unfortunately, there are 
a number of clinical audiologists in 
smaller centers and philanthropic in- 
stitutions whose sole or major func- 
tion is hearing aid evaluation; and 
if this activity were to be removed 
from the sphere of the clinical audio- 
logist, he would have no job. 


Conversely, many an experienced 
and ethical hearing aid dealer feels 
that he is not getting a fair oppor- 
tunity to present his hearing aid in 
the best possible light to consum- 
mate a sale and make a legitimate 
profit because of the clinical audiol- 
ogist’s insistence on recommending 
a specific brand of hearing aid as 
the result of “evaluation.” 


This single impasse revolving 
around money is the greatest obstacle 
to finding thé answers to the questions 
previously propounded, and the mis- 
understandings arising therefrom re- 
act to the mutual disadvantage of 
the otolaryngologist, the clinical au- 
diologist, and the hearing aid dealer— 
and to the ultimate detriment of the 
hearing handicapped. 


‘DOLLAR SIGN’ 


Until such time as the clinical 
audiologist and the hearing aid 
dealer can crawl out from under the 
shadow of the dollar sign, and dif- 
ferentiate between the professional 
and the commercial, the bigger issues 
involving the responsibilities of each 
to the other, and of both to the otolog- 
ist and his patient, will remain un- 
resolved. 


The fitting of a hearing aid is 
an art — not an exact science. 
There are many good hearing aids 
on the market. However, no hear- 
ing aid is any better than the abil- 
ity of its local dispenser to achieve 
optimum results from the equip- 
ment at his disposal, and to main- 
tain the confidence of the otologist 
and the clinical audiologist by ex- 
tending himself completely for the 
welfare of the patient. 


Frankly, I concur completely with 
Dr. Winchester when I say that I look 
forward to the day when his col- 
leagues in audiology shift emphasis 
from equipment to personnel, and 
make. referrals to an individual, not 
to a brand name—and when we in 
the hearing aid industry will judge 
his colleagues not on the number of 
referred sales that we have consum- 
mated, but on their contributions to 
research, rehabilitation and welfare. 


In my opinion, “the sins of omis- 
sion” have been greater than “the 
sins of commission.” Any “New 
Concepts in Audiology and Otology” 
directed toward the total conquest of 
deafness demand rapport between the 
three groups on this platform, and 
better understanding between us will 
create a more wholesome atmosphere 
in which the hard of hearing will find 
ever-increasing benefits. 
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with a profitable 


USINESS OF YOUR OWN 


I you’re alert and aggressive, and feel that you 
have the ability to earn more, read the following 
carefully : 


MAICO Electronics, Inc. has just published 
an illustrated 20-page booklet which tells you 
factually what you can gain as a Maico dealer. 


This booklet tells you 10 important qualifica- 
tions for Maico dealer success. It tells you how 
much you need to invest, and how much profit 
you can expect as a Maico dealer. 


These and many other facts about hearing aid 
dealer management are answered in this fact- 
packed new Maico booklet. It shows how you 
can follow a proven Maico dealer sales plan to 
greater earnings. 
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THAT PERSON AT THE DESK CAN BE 
YOU, if you take the vital first step, and send 
the coupon below. 


MAICO Electronics, Inc. 

21 North Third Street, Minneapolis 1, Minnesota 
“A division of world-famous W. A. Sheaffer Pen Company” 
WRITE FOR THIS FREE BOOK TODAY! MAIL COUPON 
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To: MAICO, Room 90H. 
21 North 3rd Street, Minneapolis 1, Minnesota 
ATTN.: Earl G. Peterson 


PLEASE SEND FREE BOOKLET 
“A BUSINESS OF YOUR-OWN.” 
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OFFICIAL SOCIETY SUPPLIES 











® LITERATURE 


Application Blanks 
Hand these out to friends in 
the industry or mail them to 


those who are good prospects 
for certification. 


Annual Directory 


This handy little booklet lists 
all Certif Hearing Aid 
Audiologists in the U.S., Can- 
ada, Brazil, and South Africa. 


Purposes of the Society 


und information about 
the. including goals, 
activities, and history. 


Code of Ethical Trade 
Practices 
The recently-adopted Code of 
thics, sponso by the So- 
ciety and the Hearing Aid In- 
dustry Conference. 








* LAPEL PINS 
* CUFF LINKS 
* TIE CLASPS 


Here is the 
emblem of 
your Society— 
your symbol 
of Certifica- 


complished in 
the art of fit- 
ting and sell- 
in Hearing 
Ai Solid 
gold, orna- 





amel 
Lapel Pin ("x %") $5.00 ea. 
Cuff Links........ $15.00 pr. 
Tie Clasps......... $7.50 ea. 


























° OFFICIAL SOCIETY SEAL 











* AD MATS 


Hard of 


Hearing? 


er threatened with deafness? 


Place your problem in 
the trained hands of a 


CERTIFIED 


HEARING AID AUDIOLOGIST 


ner rg of Ped Powreve Si of 
eari ve 
been — RTIFIED as compe- 
tent, use of their experi- 
aie yond conialentio’s 
handling ot their responsi- 


bilities to the hard of — 
public. Certified Aid 
Audiol ae Festi to 


make necessary hearing 
analysis and non-medical rec- 
ommendations. They have the 
practical experience to furnish 
a theexact hearing aid which 
will best overcome your own 
veer of hearing loss. 
ou ca’ sure you are in 
the best edhe ty when you dis- 
cuss your hearing problems 
with Certified F Hearing Aid 
Audiologists, who proudly dis- 
lay — official 1 of The 
Socie y <a 
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California Chapter News 
By ESTHER R. DANIEL 


PLANS ARE almost completed for the 
Second Annual Meeting of the Cali- 
fornia Chapter of the Society of 
Hearing Aid Audiologists. 

WHERE: Hotel Leamington, Oak- 
land, Calif. WHEN: August 6th and 
7th. REGISTRATION: Saturday a.m., 
August 6th. The Board and all com- 
mittees will meet Saturday morning. 

Meeting will open at 12:00 noon 
sharp with luncheon, will adjourn on 
Sunday following luncheon. 

Host and chairman of the meeting 
is Jack Taylor, 1511 Franklin St., 
Oakland. 

That’s it in a nutshell—but best of 
all, Jack is planning an excellent pro- 
gram—a program of interest to all 
in the Industry. 

This is an open meeting. We want 
to share this one with all of the deal- 
ers and their staff. 

Since our Santa Barbara meeting, 
committees have been at work on sev- 
eral activities and will be reporting 
at the August meeting. 

We are most gratified at the grow- 
ing membership here in California. 
It is just a year ago that we had our 
Regional Conference at Disneyland, 
and since then, our membership in the 
Society of Hearing Aid Audiologists 
has more than doubled. 

If you are not a member of the 
California Chapter, we want you to 
know that we need you—and also, 
you need your State Chapter. The 
dues are not costly; we are keeping 
all expenses at a minimum. Certifi- 
cates of State membership have been 
issued, and all new State members 
will be given their certificates at Oak- 
land. 

In conclusion, here is something to 
think about, by George Bernard 
Shaw: “The best reformers are 
those who begin on themselves.” 


Governors Urge: Enroll Now 
In Insurance 

The Board of Governors wants to 
call to the attention of every member 
the fact that the Society’s Group In- 
surance Program provides protection 
at rates which cannot be matched on 
any individual plan. 

Coverages offered are monthly in- 
come up to $400 per month for mem- 
bers disabled by accident or sickness, 
accidental death and dismemberment 
benefits, and life insurance. 

If you have not already done so, 
please send for an application blank 
and more information to the SHAA 
Group Insurance Office, P.O. Box 
1452, Chicago 90, Ill. 


AUDECIBEL — JULY 1960 


and, Views 





Colorado Chapter News 
By HARVEY C. RIDDLE 


THE CoLoraDo Society members and 
guests assembled at the Antlers Hotel 
in Colorado Springs recently for 
brunch, a short meeting and an in- 
teresting tour. 

The members were presented with 
the final returns and analysis of 
the Society’s recent hearing aid user 
survey, details of which will be re- 
leased later. 

We were honored with a short ad- 
dress by Dr. John Victoreen, presi- 
dent of Victoreen Laboratories and 
founder of the Vicon Instrument Com- 
pany, both of Colorado Springs. 

Dr. Victoreen ; his son, Robert, pres- 
ident of Vicon; and A. E. Graber, re- 
search engineer, then conducted us on 
a tour of the laboratory and factory 
which proved interesting and instruc- 
tive. 


We were treated to a discourse by 
Dr. Frank Foreman, otologist of the 
Colorado Springs Medical Clinic, that 
outlined the importance of better re- 
lationships and understanding between 
the otologists and the hearing aid 
dispensers. 

Dr. Viectoreen then presented his 
thoughts concerning the function of 
the various professions involved in 
the treatment, testing and educational 
fields plus those engaged in the hear- 
ing aid business. He also voiced his 
opinions relative to the important 
performance points of the hearing aid 
in relation to the ultimate in fitting 
procedure. A rather lively discussion 
followed, which developed the fact 
that diverse opinions exist in the 
hearing aid industry as in most 
other fields. 





The Society of Hearing Aid Audiologists 
extends a cordial welcome to the following 
new H Aid Audiologists: 


Bolen, Esther M. Otarion of Denver, 329 
14th St., Denver 2, Colo. 
“Burton, J. Byron. Beltone Hearing Aid 
Co., 2900 W. 36th St., Chicago 32, Ill. 
A. Beltone Hearing Aid 
ae 865 Chapel St., New Haven 10, 
mn. 


E. 7034 Saragossa Ave., 

Jacksonville, Fla. 
Nathan S. Beitone Hearing Serv- 
ice, 2488 Grand Concourse, Bronx 58, N. Y. 
*Flarsheim, Robert M. Beltone Hearing 
a 649 Olive St., Los Angeles 14, 

alif. 

Graves, Willie B. Louisville Audiphone Co., 
840 Commonwealth Bldg., Louisville 2, Ky. 


SOCIETY WELCOMES 


Jones, Fred O. Acousticon of Joplin, 320 
Wall St., Joplin, Mo. ie 
W. Alfred. Audivox-Lippin- 
cott, 622 Republic Bldg., Denver 2, lo. 
McDaniel, Marguerite. Maico Hearing 
Service, 624 Hume Mansur Bldg., Indian- 
apolis 4, Ind. ae 
Nehls, Charles J. Beltone Hearing Clinic, 
833 S. Center St., Casper, Wyo. 
Schnitzer, Samuel A. Acousticon of Nor- 
folk, 8 Monticello Arcade, Norfolk 10, Va. 
Spence, Anna S. Spence Hearing Service, 
424 Griesheim Bldg., Bloomington, Ill. 
J. aico Hearing Service, 
306 Bank of America Bldz., San Diego 1, 
Calif. 
Vogel, Peter H. Otarion of Westchester, 
120 Grand St., White Plains, N.Y. 


*Reinstatement 








investigation, not as @ reason in 
SHLAA, 260 Sout! 


NEW APPLICATIONS RECEIVED 


NOTICE TO OUR READERS: The Society’s By-Laws require that the names of ap- 
plicants for certification be published in each issue of Audecibel. The reason for this pro- 
only reputable indiivduals whose business and 


ced is to insure that the Society certifies 4 
feasion ou have reason to believe that an applicant 


professional ethics are above h. If H 
listed below should not be certified, we wou 
ing specific reasons. Please be as ! t 

tial, and shall utilize such information only as the basis for further 
rejecting an application. 


itself 
hfield Road, Detroit 29, Mich. 


appreciate it if you would send us a letter 
that we shall keep the source of 


Send all letters to: 





Initial Applications 

—- Paul M. Hearing Appliance Cen- 
ter, c., 38 E. 14th St., New York 3, 
N. Y. 

Hanna, Hi 
20% E. 
Calif. 

Kanaar, Ralph C. Dayton Health Appli- 


ances, Inc., 1340 Knott Bidg., Dayton, 
Ohio. 


P. Acousticon Hanna Co., 
anon Perdido, Santa Barbara, 


Klein, Clarence P. Maico of Youngstown, 
age. honing Bank Bidg., Youngstown 
3, Ohio. 





Lederman, Ruth H. Maico Hearing Serv- 
ice, 556 Main St., East Orange, N. yi 
Vader, Eleanor. Beltone oa te | Service, 

112 E. 10th St., Sioux Falls, S. D. 


Young, John J., Jr. Maico Hearing Serv- 
ice, 1517 Hampton St., Cola, S. C. 


Application for Reinstatement 


Jones, James K. Maico Hearing Service, 5 
Colt St., Paterson, N. J. 


*Firm application 
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To be qualified for Certification as 
a Hearing Aid Audiologist requires 
that the applicant shall have: 


A. Training and Experience 

1, Actual experience with super- 
vision in fitting hearing aids for not 
less than two years; or 


2. Actual experience in formal ap- 
prenticeship with supervision equiva- 
lent to that of the Veterans’ Training 
Program as approved by the Veter- 
ans’ Administration; or 


8. Outstanding professional attain- 
ment generally recognized in the in- 
dustry, which meets special criteria 
approved by the Board; or 


4. Completion of a course of study 
in the fitting of hearing aids in a 
school approved by the Board as 
maintaining satisfactory standards, 
receiving a certificate or degree from 
such school, certifying to the satisfac- 


“How can {tell if a 
hearing aid salesman 
is competent and reputable?” 


ANSWER: Competent and reputable hearing aid dealers and sales- 
men are identified by the title Certified Hearing Aid Audiologist. 
This title is granted only to those who have met the Certification 
standards established by the Society of Hearing Aid Audiologists. 


NOTE: If you fit and sell hearing aids, and have not yet become Cer- 
tified, please use the special application blank on pages 13 and 14 to 
apply for Certification. See instructions below. 


Requirements For Certification: 


tory completion of saic course of 
study, and one year’s experience in 
the fitting of hearing aids: or 


5. Any satisfactory combination of 
schooling, experience or attainment 
which the Board shall consider clearly 
to meet the requirements of a quali- 
fied Hearing Aid Audiologist, pro- 
vided that written findings are made 
by the Board disclosing the considera- 
tion made, governing approval of any 
applicant of these provisions; and 
PROVIDED that all experience and 
supervision required under para- 
graphs 1, 2, 4, and 5 shall he of the 
type and character approved by the 
Board. 


B. Competency 

The applicant shall present: 

1. The signatures of three qualified 
persons, one of whom must be a reg- 
istered physician, preferably an 
Otologist; and 


2. The signature of his present or 
last employer if obtainable; if self- 
employed, a satisfactory document of 
evidence must be submitted with ap- 
plication; and 


8. His own signed statement; ALL 
of which shall provide convincing tes- 
timony as to the ability of the ap- 
plicant to meet the basic requirements 
hereby set forth as follows: The 
Board shall certify as qualified, only 
those persons competent to make ear 
impressions or casts, to make a hear- 
ing analysis, and to fit or adjust a 
hearing aid so that it satisfactorily 
carries out its intended functions. 


C. Character 


Satisfactory evidence must be sub- 
mitted, and the Board must be con- 
vinced, of the applicant’s character 
and integrity before qualifying said 
applicant for Certification. 





1. Fill out the application blank on pages 13 


advertising used by your dealership dur- 





HOW 
10 
APPLY 





and 14 of Audecibel. Answer every question. 
Use typewriter or print answers clearly in 
ink. 


- Mail completed application blank to the So- 


ciety of Hearing Aid Audiologists, 260 South- 

field Rd., Detroit 29, Mich., together with the 

following: 

(a) Your check or money order for the in- 
itial Certification fee of $45 (Should 
your application not be approved, or 
should you desire to withdraw your ap- 
plication, all but $10 of this initial fee 
will be refunded). 

(b) A recent photograph of yourself. 

(c) Copies of all newspaper or other local 


ing the past 30 days. 

(d) Copies of all “yellow pages” ads placed 
by your dealership. 

(e) A list of names of all periodicals (maga- 
zines, newspapers, etc.) which your 
dealership regularly uses as advertising 
media. 


. When your application is received, you will 


be mailed a copy of the Certification Quiz. 
When you have mailed the answers back to 
the Society, your application will be submit- 
ted to the Board for evaluation. 


. Upon approval, you will receive your mem- 


bership card and Certificate with your name 
engrossed. 
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NATIONAL BOARD FOR CERTIFICATION OF THE 


SOCIETY OF HEARING AID AUDIOLOGISTS, INC. ty bm neg Pipeonge ioe 

260 Southfield Rd. Detroit 29, Michigan clea teitimenes tee to toads ¥ 
desired on other side of this 

APPLICATION FOR CERTIFICATE—INDIVIDUALS sheet, or om an additional sheet. 





I. IDENTIFICATION OF APPLICANT 





1. Name—Last, first, middle initial Date of Birth 





2. Present home address—Street and Number, City or Post Office, Zone and State 











3. Name and location of firm, or facility where now employed O Full CO Pert 
Time 
4. Working title, if any, in present position Number of persons you supervise 
5. Name and title of supervisor, if any, in present position Length of service, present job 
Yrs., Mos. 








Il. QUALIFICATIONS 





6. Actual experience, working, or training under supervision, Hearing Aid Consultant, equivalent to GI Training. 




















a. Name and Location of Firm | aed, rs) + Neng “se E ° From—Date To—Date 
, 

GO. 2k ce Ga eae wu Ca a's o b/c Ges 0 Os ceca ae BRM PEs Co ARs «Sige ee ak 08h WO 0 dhe 5 0 59 BOG eink ap OO a a sr 

>. Silene a tyne oS aaaeneiarn ape b eng sn Lit aa re gS) a a ie ern: ae pee Pre ee Se Beers 

Co ele oi ack ace Siew BAKE kw os Cain oe uv 0-0 RIEMIMIGe 6 6.6 ie oe oie RPO oh ok? hice Be 6.0 © oo imcaipaed ocean inane iM © ko, 

Baa. ce 5 a eS 5 3 2 cow os vc SRR a <n acne be bacon Diuebs 100: kai iar tas pee et ae 

b. Name and Post Office address, City, and State of persons at establishments mentioned in 6a above who can verify length of qualifying 

experience claimed; and who have personal knowledge of applicant’s character. 














7. Formal courses of study and schooling: High school, years completed (circle highest), 1 2 3 4; College 1 2 3 4 





Names and Locations of Schools for Special Training Courses Completed | Years | Degrees | Months 











8. By-Laws of the Corporation require that the Board may certify as qualified Hearing Aid Audiologists only those persons competent to take 
required hearing analysis—eat impressions or casts, and to adjust the hearing aid and ear piece so that it satisfactorily carries out its function. 
So that the Board may satisfy this requirement in « practical way, the applicant will present this statement to three duly qualified persons, one 
of whom must be a registered physician, preferably an otologist, who, after reading this peragreph, and any other portions of this applica- 
tion as filled in by the applicant, are respectfully asked to satisfy themselves each as he may see fit, that the epplicant is competent as stipulated. 
The clearly-typed names and addresses, and signatures, of such persons appearing below, will be viewed by the Board as evidence that in their 
considered opinion the ap licant could satisfactorily perform the required functions of a Hearing Aid Audiologist. 














a. Name of attesting physician and full address (please typewrite) Signature Date 
b. Name of attesting person and full address (please typewrite) Signature Date _ 
c. Name of attesting person and full address (please typewrite) Signature Date 
9. Corporation requirements for Certification also stipulate that the present or Signetsce of () pement. (2 Seamer. qnatees 





a former employer shall for each applicant testify to the competency of the 
person seeking Certification. Accordingly, the Governors will view the sig- 
nature of such employer appearing in the space at right as evidence of that 
individual’s opinion that the applicant is capable and competent to function as 
a Hearing Aid Audiologist as stipulated in the Corporation’s By-Laws. 
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10. A statement in the applicant’s own words concerning his qualifications for Certification, including reference to the kind of training 
had, the outstanding professional attainments he can cite, etc., is required in connection with this application. 
important particularly for applicants who offer actual experience entirely in lien of formal courses of study 
Begin this statement in the space provided for it on Page 2 of this form; continue it, if required, on a separate 
to applicant’s mame and address and referring to this Item 10, make statement as long as necessary adequately to 
himself able to qualify; and include specifically as a part of this statement, a brief summary of responsibilities and 
employment during the year immediately preceding the date of this application. 





1. An initial fee of $45 ($35 to be returned if application should not be approved) is required. Fee attached: (Check) 
The annual renewal fee for Board Certification is $35.00, payable on receipt of annual renewal billing from the Board. 





Item 10, “Statement of Qualifications,” (Begin statement below; continue on additional sheets as needed) : 





Use this space to continue replies to questions from Page 1, except Item 10, “Statement.” 





APPLICANT’S AFFIDAVIT—I do hereby affirm that all statements made herewith are true and correct to the 
best of my knowledge and belief; and that I will submit to examination for the purpose of testing my competency 
as herein represented, at such time and place, and to such extent, as may be specified by the Board. And I agree 
that in the event this application is accepted, that I will in no way use any title other than CERTIFIED HEAR- 
ING AID AUDIOLOGIST to indicate any degree, or state of training, or knowledge, without first having ob- 
tained in writing the consent of the National Board for Certification for the use of any such title or designation. 


Date Signatu 
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child who seems “dull” and 

PR mtg pas sat "may actually 
@ serious ing defect 

Over two million children 
suffer from impaired ing, so 
it’s wise to have your child's hear. 





In Canada, Mallory Battery C 
Canada Limited, Toronte 4. Ontaris 





Many seemingly “unfriendly” 
eaeghe actually suffer from defec- 
tive hearing. you ever fail to 
hear friends’ greetings... or 
strain to take in ordinary conver- 
sations? Better see your doctor 
right away. If you do have a 
correctable hearing loss, have a 
hearing aid specialist advise you 
on the instrument that can help 
you most. 

Today’s instruments are efficient, 
yet inconspicuous. Nearly all of 
them are ered by Mallory 
Mercury Botteries—the tiny 
energy cells that have helped 
make possible a host of miniature 
electronic marvels. 


Mallory Battery Company 
Cleveland, Onio 
A Division of 





MaLtory 








If you're embarrassed 

People seem to a 
if you must strain to hear . .. it’s 
time to see your doctor. If he 
diagnoses a correctable hearing 
loss, you’d better see a hearing 
aid specialist. 

He can help you select—from a 
variety of surprisingly incon- 
Spicuous hearing instruments— 
the one that suits you best. It’l] 
probably be powered by M 
Mercury Batteries—the tiny 
energy capsules developed by 
Mallory that help make today’s 
hearing aids so small, so efficient. 





/” Canada, Mallory 
ef Canada Limited, Torte Send 











YOUR story reaches 10 million people 


This year, as in 1959, consistent Mallory advertising, 
reaching 10 million readers of TIME, brings a message 
of hope to the hard of hearing... tells them of the 


expert help they can receive from experienced hearing 


recommend Mallory Mercury Batteries . . . unequalled 
for dependability, long life, fade-free power. = ts 
a a 
Mallory Battery Company, Cleveland, Oh 
a division of 


You can put this program to work for you, to help 
attract new customers and to improve relations with 
present customers. Ask your Mallory salesman. And to 
be sure of giving customers the peak in performance, 





In Canada: Mallory Battery Company of Canada Limited, Toronto 4, Ontario. 






































MIAMI CHAPTER receives first charter from Florida 
Hearing Aid Dealers Association. Left to right: Milton 
Malekoff, Lillian Lucke, directors; Mary Sue Lamb, 


REPORT 
FROM 
FLORIDA 


Dr. Otto J. Menzel lectures to University of Miami 
class on “Hearing Problems and Hearing Aids.” 


3 


saibies: Mae Carlysle (state association president) ; 
H. Roger Johnson, Mevheene ns Florence Freed, sec- 
retary-treasurer. 


W uars GOING on in Florida? Plenty! For exam- 


ple, in the past few months, Florida hearing aid dealers 
have: 

1) Organized a state distributors’ association; 

2) Organized a Miami Chapter of the state group; 
and 

3) Completed a 15-week course on “Hearing Prob- 
lems and Hearing Aids” at the University of Miami — 
a course which the Florida dealers were instrumental in 
bringing about. 

The Florida Hearing Aid Dealers Association was 
organized December 12, 1959, with more than 30 charter 
members. 

Among the purposes of the group are these: 

® To promote good will and cooperation among the 
hearing aid dealers in the State of Florida; 

© To promote the welfare of the hard of hearing 
public; and 

© To improve the professional standards and 
inculeate ethical standards that will lend dignity to the 
profession and insure public confidence in the profession. 

Officers are: Mae W. Carlysle, president; Joseph ‘C. 
Lucke, vice-president; Antonia S. Johnson, secretary; and 
Robert J. Black, treasurer. Directors are: Herbert Moros, 
Floyd Rinehart, Robert V. B. Jordan, Carl Becker, and 
L. H. Parker. 

First chapter charter of the state association was 
given to The Greater Miami Hearing Aid Distributors 
Association. Chapter officers are: Mary Sue Lamb, 
president; H. Roger Johnson, vice-president; and Florence 
Freed, secretary-treasurer. Directors are: Lillian Lucke, 
Milton Malekoff, and Paul Galvin. 

Certified Hearing Aid Audiologists are well-repre- 
sented among the officers of both groups, too. Those cer- 
tified are Mrs. Carlysle, Mrs. Lamb, Mr. and Mrs. a 
Mr. Parker, and Mr. Moros. 

Members of the Miami Chapter recently dedi a 
15-week course entitled “Hearing Problems and Hearing 
Aids” at the University of Miami, conducted by Otto J. 
Menzel, Ph.D., clinical audiologist at the University of 
Miami School of Medicine. Thirty-one were enrolled in 
the course. 

The course covered such topics as anatomy and phys- 
iology of hearing, pathology, audiometry, fitting hearing 
aids, physical characteristics of hearing aids, psycholog- 
ical aspects, and relationship of dealers to the scientific 
community. 

Among the other projects undertaken by the Florida 
dealers is a series of co-operative newspaper ads featur- 
ing educational and informative messages. 

In short, Florida dealers have made real progress in 
recent months—and we predict you’ll be hearing more 


from this state! : 


























JUST TO KEEP 
THE RECORD STRAIGHT 


Here is an 

actual photograph | 
of the Otarion Listener 
RX77 for men and for women. 
This is the exclusive, Patented “Q. 
instrument which lets the user hear ~~ 

the voice he wants to hear even at parties, 
where voices of many fill the room. The user 
hears you even with radio or television 
turned on behind him. 


Is the nose bridge ‘heavy and clumsy” 
as some “‘wishful thinkers” hoped? 

Or is it actually in harmony with today’s 
fashionable styling in eyeglass frames? We leave the answer to you! 


And what about Bone Conduction? 


The statement has been made by hundreds of Dealers that the Company which first perfects 
a bone conduction Eyeglass hearing aid which would fit 25% of the hard-of-hearing people 
would “‘really have something.” 


Now OTARION has done it! 


The new Listener RX88, with 
exclusive Patented Tympano 
Technique (other patents 
pending) makes MORE than 25% 
of the people hear clearly with bone 
conduction. Furthermore, it does this 
without being weighted with “‘dampeners.” 
It is truly “ electronic engineering at its best,” 
and it has DOUBLE POWER, which a good bone 
conduction aid must have. 


If these aids are so good, why haven’t 
they been copied? The answer is simple. They are covered by U. S. 
Patents, and the patents belong to Otarion Listener. 


If you want information about these and about territories, you may have it. 


Phone, wire or write to; LELAND ROSEMOND, President, Otarion Listener Corporation, Box 711 
Ossining, N. Y. Phone: Wllson 1-6700, 


riaTls Liz TT, / SERVING THE HARD OF HEARING 


SINCE THE 1930s 
OSSINING, NEW YORK 
























Nomes in the News 


A. A. PASSARELLO, formerly mana- 
ger of the midwestern distributing 
branch for Zenith Radio Corp., has 
been appointed manager of Zenith’s 
hearing aid division. 


HUGH H. JEFFORDS has been ap- 
pointed regional sales manager for 
Alabama and Mississippi for The 
Dahlberg Company. 


EDWARD M. ATTIX has been ap- 
pointed Western Division sales 
manager for Maico Electronics, 
Ine, 


WILLIAM D. JOHNESSE, formerly 
West Coast regional manager, has 
been named northern regional sales 
manager for Acousticon Interna- 
tional. His new territory com- 
prises North Dakota, South Da- 
kota, Minnesota, Wisconsin, Illinois, 
Indiana, Ohio, and Michigan. 


DONALD F. KREBS, clinical audiol- 
ogist, has been named research en- 
gineer for Zenith Radio Corp. He'll 
be in charge of development and 
evaluation of new concepts related 
to hearing, according to Zenith. 
Mr. Krebs has served as a clinical 
audiologist for the Veterans Ad- 
ministration in Los Angeles (1953- 
1958) and as a research audiologist 
(1958-1960). He holds a B.S. and 
M.A. in special education and is a 
member of the American Speech 
and Hearing Association. 


FRANK C, McCUSKEY, Acousticon’s 
southwest regional manager (Tex- 
as, Oklahoma, Arkansas, Missouri, 
Kansas, Nebraska, Louisiana, 
Iowa), has added the southeastern 
area to his territory. In addition 
to the Southwest, he’ll also cover 
North Carolina, South Carolina, 
Georgia, Florida, Alabama, Ten- 
nessee, Kentucky, and Mississippi. 


HAROLD G. EDWARDS, JR., for- 
merly associated with Titeflex, 
Inc. (manufacturer of flexible 
metal and teflon hose for aircraft 
and other applications), has joined 
Telex, Inc., as manager of manu- 
facturing. He was chief industrial 
engineer and sales manager for 
subcontract sales at Titeflex. At 
Telex, he’ll be in charge of all pro- 
duction activities at the company’s 
St. Paul plant. 


THOMAS P. GREEN, formerly in 
hearing aid sales in the Boston 
area, has been appointed New Eng- 
land division manager for Acous- 
ticon International. His territory 
includes Maine, New Hampshire, 
Vermont, Rhode Island, eastern 
Massachusetts, and southern Con- 
necticut. 


FRANK N. PASCAL, Certified Hear- 
ing Aid Audiologist, has been elect- 
ed secretary of the Youngstown 
(Ohio) Hearing Aid Council. 


PAUL H. CHILDERS, formerly pres- 
ident of The Audibel Manufactur- 
ing Co., Inc. has joined The Micro- 
tone Division of Minnesota Elec- 
tronics Co. as vice-president and 
general sales manager. 


ALBERT L. BRUCE, formerly Audi- 
bel’s sales manager, becomes Micro- 
tone’s division manager for Nebras- 
ka, Iowa, Illinois, Kansas, Missouri, 
and Colorado. 


ROBERT McGOWAN, with Micro- 
tone for 14 years, has been ap- 
pointed the firm’s division manager 
for Wisconsin, Minnesota, and 
North and South Dakota. 


WINSTON G. IRVIN, formerly a 
hearing aid distributor in Louis- 
ville, Ky., has joined Microtone as 
division manager for Michigan, In- 
diana, Ohio, Kentucky, Tennessee, 
and West Virginia. 


WILLIAM HARDEN, formerly with 
a large hearing aid manufacturer 
in the South, has been appointed 
southwestern division manager for 
Microtone. 


Mrs. JOYCE N. BOSSEMEYER, 
Indianapolis hearing aid distribu- 
tor, has been appointed southeast- 
ern division manager for Microtone. 


HAROLD DIERKE, Certified Hear- 
ing Aid Audiologist, has been ap- 
pointed Microtone division mana- 
ger for the northwestern United 
States and Canada. Mr. Dierke 
has been connected with Microtone, 
as a factory representative and as 
a Microtone distributor, for the 
past eight years. 


ARNOLD W. BURKE, Jr., formerly 









in the pharmaceutical field, has 
joined Zenith Radio Corp., hearing 
aid division, field sales organiza- 
tion. His territory will be North 
and South Carolina, and portions 
of Kentucky, Virginia, and Ten- 
nessee. 


DON WILLIAMS has been appointed 
Pacific Coast area manager for The 
Dahlberg Co. 


ARCHIBALD F. PETTIGREW was 
named area manager for The Dahl- 
berg Co., with headquarters in Chi- 
cago. His territory will comprise 
13 central and midwest states, in- 
cluding Nebraska, Kansas, Ohio, In- 
diana, and Kentucky. 


MARVIN WEBB has been appointed 
Pacific Northwest area manager 
for The Dahlberg Co. 


WILLIAM IMME has been named 
Texas regional manager for The 
Dahlberg Co. 


OTHAL L. CLUSE, Certified Hear- 
ing Aid Audiologist, has been elect- 
ed president of the Youngstown 
(Ohio) Hearing Aid Council. 


ROBERT L. SELL, director of engi- 
neering for Telex, Inc., has been 
named assistant vice-president of 
Telex. In addition to his engineer- 
ing duties, he’ll have new responsi- 
bilities as director of sales and 
marketing for Telex’s Components 
Group. 


RAYMOND G. WOOLEVER has been 
named senior vice-president and 
treasurer of Maico Electronics, Inc., 
and will continue as chief financial 
officer of the company. 


EARL G. PETERSON becomes 
Maico’s new vice-president of mar- 
keting acoustic products and will 
continue to head up sales of hear- 
ing aids, audiometers, and related 
products. 




















































































JOHN KOJIS has been named vice- 
president and general manager of 
Maico Electronics, Inc., succeed- 
ing the late Leland A. Watson. 
Mr. Kojis, who has been with 
Maico since 1952, was formerly 
vice-president in charge of produc- 
tion. A University of Wisconsin 
graduate (mechanical engineer- 
ing), Mr. Kojis was with General 
Electric and S & C Electric Co., 
Chicago, before joining Maico as 
assistant to Mr. Watson. Later 
he became production manager and 
was promoted to vice-president for 
production four years ago. 











Miscellany 


HAIC Elects Officers 


The Hearing Aid Industry Confer- 
ence, national trade association, has 
elected the following officers and 
board members for the 1960-61 year 
at its annual meeting in New York 
May 3: 

® President: 
Boston, Mass. 

® Executive Vice-President: Le- 
land E. Rosemond, Otarion Listener, 


Rolf Stutz, Audivox, 


Chicago; Earl Peterson, Maico Elec- 
tronics, Inc., Minneapolis, Minn.; and 
Hugh Knowles, Knowles Electronics, 
Chicago. 

The new president, Mr. Stutz, suc- 
ceeds the late Leland A. Watson, who 
was killed in a plane crash March 17. 





Schools for the deaf are now 





® Treasurer: 


Ossining, N. Y. 

® Vice-President: 
son, Dictograph Products, Jamaica, 
N. Y. 


Malte J. Carl- 


Randy Marshall, 


Raytheon Co., Glen Burnie, Md. 


Secretary: Robert Edgell, The 


Hearing Dealer, Duluth, Minn. 


® Directors: 
Qualitone, Minneapolis, Minn.; David 
H. Barnow, Beltone Hearing Aid Co., 


Richard T. Burger, 





providing every child with a 
hearing aid, no matter how ex- 
tensive his loss. Reason is that 
even if a child can feel only a 
“tingle,” he at least learns to 
associate this with the move- 
ment of lips, and becomes 
aware that there is a world of 
sound. 












AHS Announces Awards 

The American Hearing Society has 
announced the following two winners 
of the 1960 Reine Humbird Myers 
Fellowships for graduate work in 
audiology and hearing society ad- 
ministration: 


® Miss Jean Chapman, audiologist 
and coordinator of speech and hear- 
ing services, Division of Crippled 
Children Services, Delaware State 
Board of Health; 

® Miss Mary Lynn Grogg, senior in 
the College of Education at the Uni- 
versity of Cincinnati. 


In addition, the AHS 1960 Kenfield 
Memorial Scholarship for training in 
the teaching of lipreading was award- 
ed to Donald J. Butler, speech thera- 
pist at Mary Imogene Bassett Hos- 
pital, Cooperstown, N. Y. 














PLAYS SANTA CLAUS TO 


TO THOUSANDS of hospitalized 
children in and around Los Angeles, 
Mrs, Etola Friedrich, 85, is known 
as “Mrs. Santa Claus.” For more 
than 40 years, Mrs. Friedrich has 
brightened the kids’ Christmases by 
her gifts of toys and dolls which 
she has made or repaired. 

Last Christmas, however, it was 
Mrs, Santa Claus’ turn to receive a 
gift—the priceless gift of hearing— 
and the joint donors were Elizabeth 
K. Horning, Certified Hearing Aid 
Audiologist (Inglewood, Calif.), 
and The Qualitone Hearing Aid Co. 

Just before Christmas, Mrs. Santa 
Claus fell and broke her hip, neces- 
sitating a stay in one of the many 
hospitals that she visits, bringing 
Christmas gifts to invalid children. 

Since Mrs. Santa Claus was hard 
of hearing, she now, more than ever 
before, longed to hear the voices of 
the many friends and children who 
came to see her. But other expenses 
left no money for a hearing aid. 


Mrs. Horning was then contacted 
and upon testing found a bilateral 
loss running from 40 db at 500 cps 
to 75 db at 4000 cps. Mrs. Santa 
Claus needed two hearing aids, one 
for each ear. 

Through the financial assistance 
of Qualitene and Mrs. Horning, she 
was fitted binaurally with Quali- 
tone’s (ear level) Miniature Hidden 
Ear. 

Says Mrs. Horning: “ ‘Mrs. Santa 


Claus’ just loves her hearing aids. 
She has made an ideal adjustment 
to them. 


“She has had two canaries for 
years—had never heard them sing 
—and within two days was com- 
menting that one sang in a differ- 
ent ‘pitch’ than the other. 


































SANTA CLAUS’ 


“She was also surprised that her 
two cuckoo clocks did not tick at 
the same second. 

“She has done much to make 
those who know her aware of the 
fact that we must never assume that 
people of this age will have diffi- 
culty with hearing aids.” 


MRS. SANTA CLAUS (center), holding her 85th birthday cake on her | 


scrapbooks and albums to Elizabeth Horning, Certified Hearing Aid Audiologist, 
and Richard Glanz, Qualitone factory representative. 
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LAST YEAR Prominent Personalities 
= — Endorse ‘Target Hearing’ 

Among the many prominent per- 
sons who have endorsed Otarion’s 
“Target Hearing” eyeglass hearing 
aid are Mrs. Eleanor Roosevelt, Erle 
Stanley Gardner (creator of the Perry 
Mason detective series), and Dr. Lee 
de Forrest, inventor of the vacuum 
tube, often called “the father of 
modern radio and television.” 

According to Lee Rosemond, 
Otarion’s president, Target Hearing 
gets its name from the tiny micro- 
phone hidden in the nose-bridge of 
Otarion Listener eyeglasses. This en- 
ables the hard of hearing user to 
“hear where he looks.” 


THERE MUST BE 





should try them, tool 


New colerful cataleg contains chapter 
on ecr impression rac ose Write 
for @ copy. 


Audio Co. Becomes Audiotone 
Audio Company of America, Phoe- 
nix, Ariz., has changed its name to 
Audiotone, a division of Royal In- 
dustries, Inc. Royal’s three other di- 
visions are Vard (aircraft, missile, 
and nuclear equipment), Royal Jet 
(wing tanks, ground handling equip- 
ment, test stands, containers); and 
Ideal-Aerosmith (test instruments). 





News rom. the, Manu} atu 









Microtone Merges 

The Microtone Co. has merged 
with Minnesota Electronics Co., 
Minneapolis, according to S. C. Ryan, 
former Microtone chief and president 
of the new company. Microtone has 
expanded its offices and factory facil- 
ities at its new plant building, 3546 
Dakota Ave., Minneapolis. The com- 
pany has more than 200 dealerships 
in the U.S., Canada, and Central 
America. 


Safe-Way Buys Clark 

W. D. Clark Laboratories, one of 
the oldest ear mold laboratories in 
the country, ras been purchased by 
Safe-Way Laboratories. The com- 
bined facilities will continue opera- 
tion under the Safe-Way name. 


42 Attend Maico School 


Forty-two Maico dealers and con- 
sultants attended the annual HMaico 
Sales Training School May 2 through 
5 at the Calhoun Beach Hotel, Minne- 
apolis. All dealers who joined Maico 
within the past year were invited to 
attend. 
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UNEX Vision Ear Temp’ reproduce sound with dimensions never 

before possible. Trim functional, the — Vision Ear Soups 

is also available in arene colors for men and women . 

Please mail information on SPECIAL Introductory DEMONSTRA- 
TION OFFER . . . No Obligation 
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e VISION EAR TEMPLE features the same power, range and all-round 
exceptional performance as the UNEX TRIUMPH — and dealers who 
have worked with the amazing TRIUMPH know what this means. 
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New Ear Plug . . . Molded of silicone 
rubber, these new “Com-Fit” ear 
plugs are made with a triple flange 
to guarantee complete sealing of the 
ear canal. They’re said to be un- 
usually durable and pliable, non-toxic, 
non-allergenic, resistant to ear wax 
and skin oils, and may be boiled and 
sterilized. One size fits all ear open- 
ings. White noise attenuation is said 
to equal 36.3 db; maximum attenua- 
tion (at 4,006 cps), 63 db. For more 
details, contact Sigma Engineering 
Co., 1491 Vine St., Los Angeles 28, 
California. 


7 Transistors ...Belclere’s new Model 
B2000 hearing aid features an aver- 
age acoustical gain of 65 db with 
max. output of 129 db at 1,000 cps. 
Dimensions: approx. 2%x1%x %”; 
weight (incl. battery), 1% oz. Takes 
401 battery. Features: 4-position 
tone control, crystal microphone, tem- 
perature-compensated circuit, auto- 
matic volume control, telephone pick- 
up. External metal parts are gold 
plated to reduce “rub” noise; battery 
contacts are stainless steel to reduce 
possibility of corrosion. For more 
details, contact The Belclere Co., 171 
Cowley Rd., Oxford, England. 





Monarch Statesman M-11 
Dictograph’s new Monarch behind- 
the-ear hearing aid provides an aver- 
age acoustical gain of db, peak 
gain of 59 db, max. output of 128 db. 
Called the Statesman M-11, the 3- 
transistor instrument weighs 0.6 oz. 
(incl. battery) and measures 2%” x 


%” x %”. It’s powered by a 675 bat- 
tery; avg. battery drain is 2.2 mA. 

Features include separate on-off 
switch, temperature-compensated cir- 
cuit, and perspiration-resistant con- 
struction. 

For more details, contact Dicto- 
graph Products Inc., Jamaica, N. Y. 
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“Extended Range” . . . Graph above shows frequency response curves possible 
with Zenith’s new 5-transistor “Extended Range” hearing aid. Max. acoustic 
gain: (a) 62 db; (b) 45 db; (c) 67 db; (d) 75 db; (d with yellow insert) 63 db. 
Max. output, 135 db. Battery: ZM401. Weight (incl. battery): 2 oz. For more 
details, contact Zenith Radio Corp., Hearing Aid Division, 6501 W. Grand Ave., 


Chicago 35, Ill. 
AUDECIBEL — JULY 1960 





Weighs 1/3 oz.! . . . Said to be the 
smallest usable hearing aid produced, 
Unex’s new 2-transistor “Earette” is 
worn in the ear itself, provides an 
average acoustical gain of 27 db, peak 
gain of 32 db. Maximum output is 
121 db. Dimensions: 9/16” x 5/8" x 
7/16”. Average battery drain (takes 
312 battery): 1.2 mA. Construction is 
perspiration resistant, circuit is part- 
ially temperature compensated. Fea- 
tures include separate on-off switch. 
For more details, contact Unex Lab- 
oratories, Div. of Nichols & Clark, 
Inc., Hathorne, Mass. 


ar ee 





Bolero White Dot . . . These new hear- 
ing glases by Beltone provide an 
average acoustical gain of 58 db, peak 
gain of 62 db, with maximum output 
of 134 db. Battery used is No. 675 
(1.25 V). Average battery drain: 
4.5 mA. Avg. battery life expectancy, 
35 hrs. 65-transistor amplifier has 
push-pull output stage. Possibility of 
internal magnetic feedback mini- 
mized by use of 3 wire center-tapped 
receivers, eliminating output choke; ~ 
only one transformer. Circuit is 
temperature-compensated for 40°-120° 
F. With T-15 receiver, band width 
is 350-2500 cps with 5 db/octave ris- 
ing slope. With T-16 receiver, band 
width is 350-3300 cps with essentially 
flat response. For more details, con- 
tact The Beltone Hearing Aid Co., 
2900 W. 36th St., Chicago. 
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Lotion 


Wants Repririts 
® The article “Three Psychological 
Areas of Difficulty,” by Dr. Sumner 
C. Hayward, which appeared in the 
January issue of AUDECIBEL, is clear, 
concise, and merits wide distribution. 
We would very much like to dis- 
tribute reprints of this article to 
many of the people we see. Please 
advise us if reprints can be made 
available and if so, the cost per hun- 
dred. 


JOHN Y. MILLER 


Executive Director, San Diego 
Hearing Society, Inc., San Diego, 
Calif. 


(Reprints of this article are now 
available; the price is 25¢ for one, 
$7.50 for 50, $12.50 for 100. Check 
in advance must accompany your 
order; reprints are sent postpaid. 
Please order from: Society of Hear- 
ing Aid Audiologists, 260 Southfield 
Rd., Detroit 29, Mich. .. . Ed.) 


Who “Sponsors” the Society? 

® I have been thinking for some time 
about joining the Society of Hearing 
Aid Audiologists and becoming cer- 


hom the Readou 


tified, but I want to become affiliated 
with a strictly dealer organization 
and have heard that the Society is 
sponsored by the manufacturers. Is 
that true? 


5 ae ee 
Chicago, Ill. 


(No, it is not. The Society is spon- 
sored and supported entirely by its 
members through their payment of 
annual certification fees. A manu- 
facturer can become a member — and 
become certified — only if he can 
meet the Society’s certification re- 
quirements. A manufacturing firm is 
not eligible for certification or mem- 
bership. Although the Society coop- 
erates with the manufacturers’ trade 
association — the Hearing Aid Indus- 
try Conference — on specific projects 
such as the Code of Ethics, there is 
no “sponsorship” of any kind by the 
manufacturers or their association. 
In short, the Society of Hearing Aid 
Audiologists is an organization of, by, 
and for hearing aid dealers and sales- 
men who want to raise standards and 
promote ethical practices in the hear- 
ing aid industry. ... Ed.) 





It's important 


TO BUY QUALITY 


claim. 


® Mixes rapidly 
© Not tacky 


be convinced. 
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THAT YOU KNOW WHERE 


Earmolds 
ANY STYLE « ANY MATERIAL 


No matter what your requirements as to ear- 
mold style or material we can meet your needs 
with a quality product. Twenty years of con- 
tinuous, high-quality production backs our 


——— Alave you tried ——— 


Formtex Impression Compound 


® Sets slowly 
© No ear distortion 
® Absolutely no shrinkage 


Use this greatly improved product and 


Ask for our brochure and 
further particulars 


SCIENTIFIC MOULDING LABORATORIES 


55 E. WASHINGTON STREET 
CHICAGO 2, ILLINOIS 


Highest Quality Products for 20 Years 








Changing 
Address 
? 


® If you are planning to move, 
please be sure to let our Circula- 
tion Department know about it— 
and as far in advance as possible. 


® It takes time to correct the sten- 
cil addressing plate and to make 
the correction on all our records. 
So your prompt notification will 
help us make sure you do not miss 
copies of AUDECIBEL. 


® Be sure to give us your OLD 
address as well as your NEW ad- 
dress. We need them both to 
make the correction. 











ak 











Plan now to attend 


THE NINTH 
ANNUAL MEETING 
of the 


SOCIETY of HEARING AID 
AUDIOLOGISTS 


* 


October 6-7-8 
LaSalle Hotel 
Chicago, Illinois 


WATCH FOR PROGRAM 
ANNOUNCEMENT 
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They said no one 
could make a full-spectra 
fidelity... modern designed 
behind-the-ear hearing aid 


to retail for only 99 


... BUT 


R) LEVEL LINE 
S DONE IT! 


You have to see it . . . to fit it . . . to believe it! The brand new EAR LEVEL X-250 
surpasses any aid of its type regardless of price. Brings in signals from the 

very lows to the very highs . . . loud and clear. And look at these other plus features: 
Weight—% ounce. On-off switch. Full spectra volume control. Uses a 675 battery. 
Comes in flesh, brown and dark grey ... yet with all these features .. . you can sell it 
for $99... and still make your full margin of profit! 


























A COMPLETE LINE OF HEARING AIDS TO RETAIL FOR ONLY $99 
TO FIT EVERY TYPE OF HEARING LOSS 




















X-300 Barrette 








7 X-100 In Ear 
XF-5 Body-Type 


@Per LEVEL LINE, INC. Dept 605s A. 4840 Diversey Ave.. Chicago 39, IIL Ph AV 9eat2 
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